MAGALIES MEANDER MEMBERSHIP AND BROCHURE

Guidelines and Rules document for year: 2006

A.  OVERVIEW:

The printing and distribution of the Magalies Meander Brochure is the primary aim of the Magalies Meander committee.  In achieving this, the committee must seek to gain as many acceptable / reputable tourist related businesses to become members of the association, all within the geographic area as depicted on the map.

Until such time as a new committee agrees to changes to the following guidelines and rules, these will be applicable for membership application and printing of the brochure.   These guideline must be signed by the incoming executive committee of each year and also listed on the official web site, along with the association constitution: -

1.
MEMBERSHIP is only deemed if: -

(a) The applicant has completed the official application form (downloaded from the web site).

(b) The applicant runs a bona fide tourism related business or one which the committee feels will qualify as a place or business of interest for visitors to the area.

(c) The application is approved by the committee (this may require a site inspection by one or more committee members).

(d) The applicant has paid the enrollment fee (for first time applications as well as past members who have broken membership and wish to re-join).  

(e) The committee must approve all applications for “free” or “Discounted” rates. An application for “free” or “discounted” rates needs to be motivated in writing by the applicant and will only be considered should they feel that the potential member is one which benefits the local community and is a business that operates not for gain. 

(f) The applicant or existing member has paid their annual subscription fee for the financial period (1 March to 28 Feb) – or pro-rata thereof if the committee allows new members coming on to pay only for the number of months remaining in the financial year.

(g) Membership annual subscription fees paid, will entitle the member to (i) one standard listing in the Directory portion of the brochure and (ii) the same listing on the official web site and (iii) access to additional listings under other applicable categories (at the additional rate charges), (iv) their location indicated on the map part of the brochure and (v) access to advertise in the various advertising opportunities within the brochure (at the applicable rates and charges) (vi) access to membership meetings and functions, (vii) a supply of the brochures for distribution to visitors and guests to their business. (viii) any other meander specific benefits which arise from time to time.

(h) Membership is forfeited or terminated when: (i) the members resigns in writing, (ii) membership is terminated by the committee due to (iia) failure to pay outstanding fees (iib) expelled due to conduct unbefitting as decided by the committee or (iic) rules within the constitution are broken. 

2. RATES 

The rates applicable to members will be approved by the committee and notified to all members at the AGM in accordance with the constitution.  These rates will be available and attached to the application form displayed on the official Magalies Meander web site : www.magaliesmeander.co.za
B.  THE BROCHURE:

.  

1. The brochure is an A2 size, which folds easily into a DL size brochure, which has the following qualities:-

· Primary Panel which is the topside primarily displayed when folded.  This Primary Panel will contain (a) the Logo of the Magalies Meander, (b) a relevant countryside picture, (c) the web site address (www.magaliesmeander.co.za) and if agreed by the committee (d) some drop in pictures depicting the country experience of the Magalies Meander.  No advertising space may be sold on the Primary Panel.

· Secondary Panel – the flip side of the brochure as displayed when it is folded closed.  This is regarded as advertising space, offered first to the last years advertisers and if they drop off, on a first come first served basis.  Adverts may not be larger than “4 blocks” on this panel (there are a maximum of 14 blocks on this panel).

· The Tertiary Panel (the third panel in alignment with the Primary and Secondary panel.  This panel should contain general information of interest about the area – be it the history, culture, beauty, ecology etc.

· The three panels above, take up 1/6th  (17%) of the “Directory” part of the brochure (see below for directory guidelines).

· The paper will never be thinner / lighter than 80GSM (Grams / Sq Meter) and must have a quality shine / feel about it.  If the committee can afford, the GSM could  be pushed up to 100. 

Aside from the three panels listed above, the brochure will comprise of two main SECTIONS: (a) the “Map” section, which has a pictorial road and scenic hand drawn map of the area covered by the Magalies Meander and (b) “The Directory”, which is on the reverse side of the “Map” and contains the listings under the agreed categories.  

2. The MAP section:  is contained on the one side of the A2 page of the brochure.  This aspect of the brochure should contain the following items:-

· An Advertising Border at the top and bottom of the map (See advertising rules below)

· The roads (both tarred and gravel)

· Route numbers.

· Distance indicators.

· Towns and villages.

· The mountain rage(s).

· Historical sites;.

· A key and map of South Africa, depicting the approximate location of the Magalies Meander in relation to Johannesburg and Pretoria.

· Other prominent land marks (the dams etc).

· Other Tourism regions / Areas (e.g. the Cradle of Humankind, the Crocodile Ramble).

· Regional boundary lines.

· Grid reference (which is listed for easy reference in the Directory)

· Location of each member (by dot and name) and a number, which is the reference number of their listing in the directory

· Drop in pictures / photographs to give a feeling of what the area has to offer.  There should not be too many of these.  The committee may sell a picture to one of its members for advertising purposes – with the following proviso and rules:  The member may only have its name, telephone and web address printed below the picture (not wider than the picture itself) and this may only be sold to a members, if the members is one of its kind within the membership base of the Magalies Meander.  

The feel should be of a tourist and pictorial appeal, as opposed to an AA type formal road map.  In this regard, we may take artistic license and may distort the map slightly (i.e. not to scale) but the distance markers from each intersection must be listed.  

Advertising Rules – Around the Map:

This part of the brochure generates revenue at the rate per block, as stipulated in the rates for the year, which are approved by the committee.  There are in total 72 advertising blocks (36 at the top and 36 at the bottom).  These are sold to members on a first come first served basis.  No member may reserve more that 6 blocks per advert / business.

3. The DIRECTORY:  This comprises of two main categories:-

a. Accommodation and Hospitality and

b. Things to Do.

Each paid up member of the Magalies Meander will be entitled to a “free” listing within the directory section of the brochure, and each listing will contain:- 

· The business-trading name.

· Star grading or AA level or recommendation (Accommodation members only).

· Their grid position on the map.

· A 50 word description of the business

· The business contact details.

· A picture, which is an optional extra, at an additional charge, as stipulated in the rates table.

(a) Accommodation and Hospitality:  this area will contain all those Magalies Meander members who provide short term accommodation to visitors to the area, under the following categories: (i) Country Houses, (ii) Country Lodges, (iii) Game Lodges and Conservation, (iv) Guest Houses,  (v) Hotels, (vi) Resorts, (vii) Self Catering.  

You will notice that these categories are listed in alphabetical order.  Each member within these categories.  All members who wish to fall under one of the Accommodation categories MUST BE GRADED, either by TGCSA or the AA.

(b) Things to Do:  This area of the directory will contain all of those members who supply any tourist appealing activity / interest to the visitor, under one or more of the following categories: (i) Adventure, (ii) Arts and Crafts, (iii) Camping and Caravanning,  (iv) Community Services,  (v) Conferences, Corporate Events and Teambuilding,  (vi) Fly Fishing, (vii) Hiking, (viii) Horse Riding,  (ix) Health, Wellness and Spas, (x) Mountain Biking, (xii) Recreation and Places of Interest, (xiii) Restaurants, (xiv) Shopping and (xv) Wedding Venues.

NOTES ON DIRECTORY LISTINGS:-

· The categories as listed in (a) and (b) above may not be changed, unless approved by the committee and must always be listed in alphabetical order.  

· Member’s listings must also always be listed in alphabetical order of their official trading name, within each category.  

· The committee has the right to reject any description which it feels is not applicable or does not indicate the “true picture / description” of the business.

End …….

